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ABSTRACT

This study aims to examine and analyze the direct influence among Machiavellian
Traits, Perceptions of Ethics and Social Responsibility, and Risk Preference on Tax
Consultant Ethical Decision Making. The novelty of this research is to use of the
professionalism of tax consultants as members of the profession as a moderating
variable. It is expected that the professionalism of the tax consultant can limit the
occurrence of unethical decision making by tax consultant. The respondents were all
tax consultants registered with the Indonesian Tax Consultants Association for the
Pekanbaru region. Data analysis techniques in this study using Structural Equation
Modeling - Partial Least Square (SEM-PLS) Smart-PLS Software version 4.0. This
study found that Machiavellian traits, ethical perceptions and social responsibility, and
risk preferences have an influence on the ethical decision-making of tax consultants.
This study also found that professionalism moderates the effect of Machiavellian
Traits, Perceptions of Ethics and Social Responsibility, and Risk Preference on
Ethical Decision Making. This study offers theoretical and practical implications
for strengthening attitudes that always prioritize ethics in every decision-making.
Ethical decision making can be done by reducing Machiavellian traits, considering
ethics and social responsibility, and always considering the risks that will be faced
because of the decisions to be taken. The value of the study provides an academic
contribution regarding the effect of Machiavellian traits, ethical perception, and social
responsibility, and also risk preference, and the moderating role of professionalism in
reducing unethical decision making.
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AHHOTALIVs

HaHHoe ncaiegoBaHme HallpaBJIeHO Ha M3y4deHNe VM aHaJIi3 IIPsSMOro BJIVSIHVIA Ma-
KIaBeJUIMEBCKNX YepT B IIOBEAEHVIV HaJIOTOBbIX KOHCYJIBTAHTOB, BOCIIPVIATVIA VIMIL
STUKU Y COLIMAJIbHOV OTBETCTBEHHOCTH, a TaKXe IIpenriouTeHs pricKa Ha ITpUHATIIe
STUYECKNX peLHeHT/IVL HoBwusna ncciieJoBaHMA 3aK/II04YaeTcst B VICIIOJIb30BaHMN ITIPO-
CPECCI/IOHaHVBMa HaJIOTOBBIX KOHCYJIbTAHTOB KaK Hpe,I[CTaBVITeHeVI JTaHHOW Hpocpec-
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CUM B KauecTBe Mojepupyrolen repeMenHoit. OxmgaeTcs, 9To mpodeccroHaImsm
HaJIOTOBOTO KOHCYJIbTaHTa MOYKET OTPaHWYMTH BOSHVWKHOBEHVE HEeITWIHOTO IIpu-
HATWS pelleHuyt B cpepe HajoroobsoxeHus. Bee pecrioHieHThI ObUTH HAJIOTOBBIMU
KOHCYJIbTaHTaMM, 3aperucTpUpOBaHHLIMU B VIHIOHE3UICKOM acCOUMalM HaIloro-
BBIX KOHCYJTBTAHTOB I10 pervioHy Ilekanbapy. laHHble, IOy deHHBIE B pe3ysIbTaTe aH-
KeTypoBaHMs, oOpabaTeiBaIiICh TOCPEIICTBOM MOAEIMPOBaHMs CTPYKTYPHBIX ypaB-
HeHWV - MeTofja HavMeHblIero ksajgpara (SEM-PLS) Smart-PLS sepcum 4.0. [Tannoe
VICCTIe[OBaHVe TT0KAa3asio, 9TO MaKMaBe/UTVeBCKVe YepThl B MOBEJeHMM HajloTOBBIX
KOHCYJILTaHTOB, STUYecKye ITpefiCTaB/IeHNs 1 COlVaIbHasi OTBeTCTBEHHOCTD, a Takxke
MpeoYTeHNs B OTHOIIIEHMI PUCKA BIVSIOT Ha IIPUHSITHE HAJIOTOBBIMY KOHCYJIbTaH-
TaMV STWYeCKVX pelleHu . DTO MCCIeoBaHve Takxke TToKa3aslo, UTo MpodeccroHa-
JIV3M CMsATYaeT BAVAHVIE MaKMaBeJUIMeBCKIIX YepPT, BOCIIPUAT TVKY M COUMaIbHON
OTBETCTBEHHOCTH, a TakKXe MIpPeNIouTeHMsl PUCKa Ha IIPUHSTHE STUUYeCKUX pelle-
HUIL. DTO MccTIefjloBaHMe TIpeylaraeT TeopeTidecKyie M ITPaKTUdecKyie BBIBOJIBI I
YKpeIuIeHus! B3IJISI0B, KOTOpble BCeT/la OTHAIOT IIPUOPUTET 3THKe NP ITPUHATUN
Ka)k[IoTo perrieHsl. [IpyHSATVe STUIeCKMX perleHVii MOXKeT OBITh JIOCTUTHYTO ITy-
TeM yMeHBIIIeHVs MaKVaBeUTMeBCKVX YepPT, ydeTa 3TUKY VI COIMaIbHOV OTBeTCTBEH-
HOCTU ¥ BCerja yUUThIBasi PUCKY, C KOTOPBIMU MIPUIIETC CTOIIKHYThCA B pe3ysbTaTe
NpVHUMaeMbIX petieHui. LleHHOCTb MccIeoBaHus 3aK/II0YaeTcs B akaJeMiTd9ecKoM
BKJTaJIe B M3ydeHVe BIVIHVA MaK/aBeJUIeBCKUX YePT, STUIECKOT0 BOCIIPVSTS I CO-
IVaJIbHOV OTBETCTBEHHOCTM, a TakKe IpeIoYTeHVs pycKa Vi CAep>XXMBaloIeyt posm
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HpOCPECCVIOHaHVISMa B CHVDKEHWMV HESTMYHOI'O ITPVIHATVISL peIHeHVIVI.

KITFOUEBBIE CJIOBA

MaKlaBeJUIMEBCKVIE YEPTHI, STMYECKOE BOCIIPVIATIIE VI COIIMaJIPHasA OTBETCTBEHHOCTD,
PVICK IIPpEIIOYuTeH VIS, IIPVHATVIE STUYEeCKMX peH_IEHVIVI, HaJIOTOBBIVI KOHCYJIPTaHT

1. Introduction

In Indonesia, the role of tax as state
revenue is vital because most of the sour-
ces of state revenue come from the taxa-
tion sector. This is consistent with the tax
function as budgetary, meaning that in
financing state expenditures, the govern-
ment uses financial revenues originating
from the tax sector, both for routine and
development expenditures. The tax sys-
tem applied in Indonesia is self-assess-
ment, in which the government gives full
responsibility to taxpayers to calculate
and report their tax burden by what is
stipulated in the law, follow all existing
procedures, and pay accordingly.

Astika et al. [1] state that the taxation
system in Indonesia has high complexity,
many applicable tax rules, and changes
frequently, making it increasingly diffi-
cult for taxpayers to follow the develop-
ment of tax regulations to fulfill their tax
obligations. This will motivate taxpayers
to choose an alternative to using a tax
consultant to assist them in implementing
their tax rights and obligations.

A consultant is a person who provides
tax consulting services to taxpayers in the
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context of exercising their tax rights and
obligations so that they are by tax laws and
regulations (PMK No.111/PMK.03/2014).
Therefore in carrying out his work, besides
having to have qualified tax knowledge,
a tax consultant should be guided by his
professional code of ethics, in order to pro-
vide good service to his clients. The code
of ethics contains guidelines and signs
that must be obeyed by tax consultants, so
that every decision they make is an ethical
decision.

Klepper et al. [2] mention that tax con-
sultants have two roles in a tax system,
namely as government agents (enforcers)
and advocates for their clients (exploi-
ters). Because of this role, sometimes
when carrying out their duties, tax con-
sultants experience dilemmas in making
decisions. Of course, it is highly expected
that tax consultants always consider ethi-
cal factors when making decisions related
to their work. This will certainly help
clients to be able to properly enforce their
tax obligations, in accordance with appli-
cable tax regulations.

Currently, there are still many tax
consultants who do not consider ethics in



Journal of Tax Reform. 2023;9(2):246-261

eISSN 2414-9497

making decisions related to their work.
This can be seen from the many cases of
tax violations committed by taxpayers,
which involve their tax consultants. In
the latest news, the Directorate General
(DG) of Taxes of the Ministry of Finance
investigated six companies and one tax
consultant who had links to the assets of
a former tax official.

Ethical decision-making can be in-
fluenced by both individual and situa-
tional factors [3; 4]. The individual factor
is moral intensity consisting of awareness,
intensity, judgment, and behavior [5].
While the situational factors are a code of
ethics, ethical culture, rewards and sanc-
tions, and opportunity [4]. Machiavel-
lian nature is also one of the factors that
influence the ethical decision-making of
tax consultants in providing recommen-
dations to their clients. Machiavellian
nature is a process in which the manipu-
lator gets more types of rewards than he
gets without manipulating, while other
people have fewer [6].

Perception of ethics and social respon-
sibility are also factors that influence ethi-
cal decision-making by tax consultants.
Individuals who have the perception that
their every action must be guided by their
professional ethics, and feel they have
a high social responsibility, then every de-
cision they make is an ethical decision.

Risk preference is also thought to be
one of the factors that influence ethical
decision-making by tax consultants. In-
dividuals who dare to face risks will tend
to dare to ignore the ethics that should be
guided by them in making decisions re-
garding the work they are responsible for.
Conversely, individuals who do not dare
to take risks tend to adhere to professional
ethics, resulting in more ethical decisions.

Another factor influencing ethical de-
cisions by tax consultants is professiona-
lism. Professionalism is the extent to
which a person adheres to the characte-
ristics of a profession [7]. The concept of
modern professionalism in doing a job
was developed by [8] and is related to two
important aspects, namely the structural
aspect and the attitude aspect. Structural
aspects of its characteristics are part of the
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formation of training venues, the forma-
tion of professional associations, and the
establishment of a code of ethics. Profes-
sionalism can encourage individuals to
take ethical actions [9].

Despite the large number of studies
that have been documented on indivi-
dual attitudes in carrying out ethical de-
cision-making, this study investigates
individual ethical decision-making, par-
ticularly in tax consultants. Therefore, this
paper contributes to filling the gaps in the
management accounting literature, par-
ticularly regarding individual behavior
decision-making.

This study aims to investigates and ana-
lyze the influence of Machiavellian Traits,
Perceptions of Ethics and Social Responsi-
bility, and Risk Preference on Tax Consul-
tant Ethical Decision Making. This study
also wants to investigate and analyze the
moderating role of professionalism.

The research hypotheses are as follows:

H1: Machiavellian influences the ethi-
cal decision-making of tax consultants.

H2: Ethical Perceptions and social
responsibility influence the ethical deci-
sion-making of tax consultants.

H3: Risk preference influences the
ethical decision-making of tax consultants.

H4: Professionalism Moderates the
effect of Machiavellian traits on tax con-
sultant ethical decision-making.

H5: Professionalism moderates the
effect of ethical perceptions and social re-
sponsibility on ethical decision-making.

Heé: Professionalism moderates the ef-
fect of Risk preference on the ethical deci-
sion-making of tax consultants.

Article structure. The following sec-
tions will present a literature review that
describes the theoretical framework of the
hypothesis that was built. Next will dis-
cuss about research methods, discussions,
and conclusions.

2. Literature Review

According to [10], Ethical deci-
sion-making is a process carried out by
individuals using their rationale to de-
termine whether a particular issue is
right or wrong. Ethical decision-making
must meet several conditions and crite-
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ria, namely: (1) considerations about right
and wrong, (2) influenced by norms, situ-
ations, beliefs, character, and social envi-
ronment, (3) welfare or consequentialism
(Well-of Ness or Consequentialism), (4)
Rights, duties, or Deontology, (5) Fairness
or Justice, (6) virtue expectations or virtue
ethics [6].

Jones [5] defined an ethical decision
as a decision that is legally and ethically
acceptable in the wider community. On
the other hand, unethical decisions are
decisions that are legally or ethically un-
acceptable in the wider society.

Tax consultants in Indonesia are con-
sultants who are registered with tax con-
sultant associations sheltered by the go-
vernment. Each tax consultant association
has its code of ethics, which is a guideline
that must be obeyed by each member in
carrying out their work when assisting
taxpayers who become their clients’.

Jones [5] mentions that there are four
stages of the ethical decision-making pro-
cess which consist of: (1) recognition of
ethical issues (ethical awareness/recog-
nizing), (2) formation of ethical judgment
(ethical judgment development), (3) es-
tablishing ethical intent, and (4) involve-
ment in ethical behavior (engaged ethical
behavior). Jones also revealed that people
will act differently on ethical issues in
terms that are systematically related to the
characteristics of the issue itself, then sta-
ted that certain characteristics of the ethi-
cal issue itself are important determinants
of the ethical decision-making process.

Professionalism is defined as some-
thing that requires special intelligence to
carry out. Professional, namely a set of
skills required to carry out a job that is
carried out efficiently and effectively with
a high level of expertise to achieve maxi-
mum work goals. The concept of modern
professionalism in doing a job was devel-
oped by [8] and is related to two impor-
tant aspects, namely the structural aspect
and the attitude aspect.

Hall [8] suggests that the image of
someone who is a professional in a profes-

1 IKPI. Code of Ethics Commission. In:
AD ART Code of Ethics of the Indonesian Tax
Consultants Association. 2015.
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sion is reflected in the five dimensions of
professionalism, namely dedication to the
profession, social obligations, indepen-
dence, belief in the profession, and rela-
tionships with fellow professionals.

2.1. Machiavellian
and Ethical Decission-Making

Machiavellianism is defined as a pro-
cess in which the manipulator gets more
types of rewards than he gets without ma-
nipulating, while others get less [6].

Machiavellianism is also interpreted
as an aggressive nature, a tendency to in-
fluence and control other people which in-
volves manipulation and unethical actions
to achieve their personal goals [11].

Richmond [12] describes individuals
with Machiavellian personalities as per-
sonalities who lack affection in personal
relationships, ignore conventional mo-
rality, and show low ideological commit-
ment. Therefore, if a tax consultant has
a very machiavellian character, then he
tends to ignore his professional ethics if he
feels that he gets more profitable private
benefits. He also tends to want to help his
clients to carry out manipulation actions,
if the rewards given satisfy him. Thus,
the tax consultant will be willing to make
unethical decisions regarding his work.

Findings from [13; 14] also show that
people who have high Machiavellian
traits have more tendencies for unethical
behavior in various businesses, including
avoiding taxes by fraudulently exagge-
rating deductions and engaging in aggres-
sive behavior.

H1: Machiavellian influences the ethical
decision-making of tax consultants.

2.2, Ethical Perceptions
and Social Responsibility
and Ethical Decision-Making

Perception is the essence of moral
judgment [15], meanwhile, ethics is de-
fined as a normative judgment about
what behavior is proper or what should
be done, a set of rules of behavior, moral
codes, and ways of looking at life that can
ultimately be directed [16; 17].

Singhapakdi et al. [18] developed
the main concept of preserved ethics and
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social responsibility, and developed an in-
strument to measure this concept in mar-
keting and business ethics. Individuals
who have ethical perceptions will be able
to distinguish between ethical decisions
and unethical decisions. Ethical conside-
rations that exist in him will encourage tax
consultants to always be guided by their
professional ethics in every job they do in
assisting their clients. Thus, the decision
he takes will be ethical.

Previous studies have found that per-
ceptions of ethics and social responsibi-
lity are influenced by cultural differenc-
es, ethical orientation, and demographic
characteristics [19]. The results of other
studies also prove that ethical perception
factors and social responsibility influ-
ence the ethical decision-making process
when faced with ethical problems [20].

H2: Ethical Perceptions and social respon-
sibility influence the ethical decision-making
of tax consultants.

2.3. Risk Preference
and Ethical Decision Making

Risk is a decision characteristic that
is defined as the existence of uncertainty
about a potentially significant or disap-
pointing decision to be realized [21; 22].

Decision makers who like challenges
and involve risks are more likely to take
risky actions than those who don’t. Per-
sonal experiences or beliefs about risk
drive preferences can be identified in the
way decision-makers assess and react to
risk [23].

Tax consultants have a goal to provide
the best results for clients, but these goals
will be balanced with the long-term goals
of their work, and still must consider the
risks and rewards that can be obtained
from all decisions taken [24]. Kadous &
Magro [24] state that tax consultants face
a high risk of making unethical decisions.

Doyle et al. [25] state that there are
differences in the recommendations gi-
ven by tax consultants who have high-risk
and low-risk preferences. Tax consultants
who are more willing to violate tax regu-
lations and are willing to take risks tend
to provide more aggressive tax avoidance
recommendations [19].
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Risk preference is also thought to be
one of the factors that influence ethical de-
cision-making by tax consultants. Risk is
a decision characteristic that is defined as
the presence of uncertainty about a poten-
tially significant or disappointing decision
to make [26].

Personal experiences or beliefs about
the preferences of risk drivers can be iden-
tified in the way decision-makers assess
and react to risk [23].

According to [25], there are differ-
ences in the recommendations given by
tax consultants who have high-risk and
low-risk preferences. Tax consultants who
have a high-risk preference tend to be
more courageous in making decisions that
ignore ethics. Conversely, tax consultants
who have a low-risk preference tend to be
guided by ethics when making decisions,
because they do not want to take risks.

The findings of [27] found that tax
consultants who are more willing to vio-
late tax regulations and are willing to take
risks tend to provide more aggressive tax
avoidance recommendations.

H3: Risk preference influences the ethical
decision-making of tax consultants.

2.4. The Moderating Role
of Professionalism

Machiavellianism is defined as a pro-
cess in which the manipulator gets more
types of rewards than he gets without ma-
nipulating, while others get less [6].

Based on the views put forward by
[11; 12] regarding individual Machia-
vellian traits, tax consultants who have
Machiavellian traits will be aggressive,
tend to influence and control others, and
are willing to manipulate, and take un-
ethical actions. Thus, it can be concluded
that to achieve his interests, a tax consult-
ant will be willing to violate his profes-
sional ethics. This is also because the tax
consultant with his Machiavellian nature
will lack affection in personal relation-
ships, ignore conventional morality, and
show low ideological commitment [12].

Another findings by [13; 14] found
that people with high Machiavellian
traits are more likely to engage in unethi-
cal behavior in a variety of businesses,
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including avoiding taxes by fraudulently
exaggerating deductions and engaging in
aggressive behavior.

According to [7], professionalism is
a picture of the extent to which a person
adheres to the characteristics of a profes-
sion. Another opinion put forward by
Arens & Loebbecke [2], professionalism
is an individual’s responsibility to behave
more and not just comply with laws and
community regulations. which exists.
A Tax Consultant is a professional party
that provides tax consulting services to
taxpayers in the context of exercising their
tax rights and obligations by tax laws and
regulations. In carrying out their duties,
tax consultants have ethical guidelines
that must be obeyed.

Therefore, in carrying out their duties,
tax consultants will comply with the pro-
fessional code of ethics established by the
Tax Consultants Association, in every de-
cision-making related to their job respon-
sibilities. The professionalism possessed
by tax consultants is believed to reduce the
role of Machiavellian traits in reducing un-
ethical decision-making by tax consultants.

H4: Professionalism Moderates the effect
of Machiavellian traits on tax consultant ethi-
cal decision-making.

Ethical perception is the essence of
normative moral judgments about the be-
havior that should be done. Consultants
who perceive that ethics and social respon-
sibility are important things that must be
considered when making decisions will
carry out their professional services by
relevant technical requirements and pro-
fessional standards. In addition, they will
also act consistently with the reputation
of their profession. This action will also be
followed by avoiding actions that can da-
mage the reputation of the profession. When
providing services to clients, they will also
work according to a set code of ethics.

The professionalism of a tax consul-
tant will create a tax consultant who, in
carrying out his duties, will always use
all his knowledge, skills, and experience.
They will also be consistent in sticking
to the profession as a consultant even if
they get offers of other jobs with greater
rewards. Professional tax consultants will
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always try to maintain the good name of
their profession. Always try to put the
client first in carrying out tasks, always
believe in the ability and decisions taken,
and provide advice and recommendations
on tax findings and reviews, not under
pressure from clients.

Hb5: Professionalism moderates the effect
of ethical perceptions and social responsibility
on ethical decision-making.

Risk preference is an individual char-
acteristic that influences the individual’s
behavior [28]. Tax consultants have the
characteristic of preferring to avoid risks
and will be more compliant, so they will
always consider ethics when making deci-
sions. When faced with a conflict between
law and conscience, they prefer to follow
their conscience in making risky decisions.
But if the tax consultant likes risk, then he
will dare to ignore ethics when making
decisions, to achieve his desires. Willing
to assist consumers/clients in tax evasion
Accept client requests to assist engineer-
ing in tax reports with rewards or big
prizes. But the professionalism of the tax
consultant can affect the influence of the
risk-loving nature of the tax consultant in
decision-making. The more professional he
is, the less willing he is to make unethical
decisions, even though he likes risks

Heé: Professionalism moderates the effect
of Risk preference on the ethical decision-mak-
ing of tax consultants.

3. Methodology

3.1. Population and Sample

The population in this study were
tax consultants registered with the In-
donesian Tax Consultants Association
of Pekanbaru, totaling 91 people, and all
populations were used as samples. Data
collection was carried out by distribu-
ting questionnaires to the 91 respon-
dents. From the questionnaires distribu-
ted, 65 respondents returned, so the data
that could be processed was 65.

3.2. Variables Measuring

Ethical Decision Making is measured
using the provisions and criteria from [16].
Machiavellian traits are measured using
the attitude characteristics of [6; 11; 12].
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The indicators for measuring the
Machiavellian trait variables are affection,
ego, manipulation, and aggression. Ethi-
cal Perceptions and Social Responsibility
are measured using by using a modified
instrument from [16; 17; 29].

Risk preference is measured using
indicators from [17; 29], and is measured
using a Likert scale from one to five.

Professionalism is measured using the
instrument from [8]. All respondents’
responses in this research were assessed
using a five-point Likert scale with an-
swers ranging from 1 (strongly disagree)
to 5 (strongly agree).

The Table 1 shows the measurement
of the variables used. The distribution of
questionnaires is shown in Table 2.

Table 1

Variables Measurement

Variables

Indicators

Scale Ethical
decission Making (Y)

Ethical decission
Making (Y)

1. A consideration of right and wrong.
2. Influenced by norms, situations, beliefs,

Ordinal

character, and social environment.
. Welfare or consequentialism.
. Rights, obligations, or morals.
. Equality or fairness [10; 16]

Machiavellian (X1) . Affect.
. Selfishness.

. Manipulative.

Ethical perception
and Social
responsibility (X2)

. Responsibility.

. Integrity.

. Community interests.

Ordinal

Ordinal

. Objectivity and Independence.
. Scope and nature of services.

Risk Preference (X3)

Professionalism (Z)

3
4
5
1
2
3
4. Aggressive [6; 11; 12]
1
2
3
4
5
6. Confidentiality and prudence [6; 16; 20; 25]
1

. Costs as a risk of sanctions arising from the
recommendations given.

2. Reputation of the tax consultant.

3. The relationship between the tax consultant
and the client [24; 29]

1. Devotion to the profession.

2. Social obligations.

3. Independence.

4. Confidence in professional regulations.
5. Relationship among professions [8]

Ordinal

Ordinal

Sourced: Prepared by author 2023.

Distribution of Questionnaires

Table 2

No.

Information

Amount

Percentage

Questionnaires distributed 91

Responded Questionaire 65

1.
2.
3. Questionnaires cannot be processed 0
4.

Questionnaires be processed 65

100
71.42
0
71.42

Sourced: Prepared by author 2023.
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3.3. Data Analysis Method

This study uses data analysis methods
using Structural Equation Modelling -
Partial Least Square (SEM-PLS) using
Smart-PLS Software version 4.0 PLS is
a component or variant-based SEM equa-
tion model.

Partial Least Square (PLS) is part of
SEM PLS is a powerful analytical method
because it doesn’t require many assump-
tions, and the sample size can be small or
large. PLS-SEM itself uses software such
as Smarts, WarpPLS, PLS-Graph, and
Visual Graph.

4. Result

4.1. Descriptives Statistics

Descriptive statistics include de-
scriptions and interpretation of the
mean, minimum, maxi mother, and
standard deviation. The statistical de-
scription describes the data analysis
based on the respondents’” answers to
the proposed questionnaire. Based on
the test results it was found that the va-
lue Standard deviation for each varia-
ble is lower than the average value. This
the results show the data is quite good.
The Table 3 shows the minimum, max-
imum, average, and standard deviation
values.

4.2, Outer Model Test Result

The following data presents the re-
sults of descriptive statistics, and the data
in the Table 4 is the outer model and the
convergent validity.

According to [30; 31] for early-stage
research, the development of a measure-
ment scale for a loading value of 0.5 to
0.6 is considered sufficient [32]. The va-
lue of the outer model between indicators
and variables meets convergent validity
because all items in the indicator have
a loading factor value above 0.50.

Thus, each indicator can be said to be
valid. Another measure of convergent va-
lidity is to look at the AVE (Average Vari-
ance Extracted) value.

According to [32; 33] the AVE square
root is also used for convergent evalua-
tion, the criterion that must be met is the
AVE square root value > 0.50. Based on
Table 3, the five variables have met con-
vergent validity.

To determine the discriminant vali-
dity of the measurement model used
Fornell-Larcker. Table 5 below shows
that the diagonal is greater than the cor-
relation between constructs, so it can
be said that the discriminant validity is
good [30].

4.3. Inner Model Test Result

To find out how much the role of each
independent variable on the dependent
variable can be seen from the data in
Table 6 below. The R-Square value of
Ethical Decision Making is 0.655. This
indicates that the influence of Machiavel-
lian Traits, Perceptions of Ethics and
Social Responsibility, Risk Preference,
and Professionalism on ethical decision-
making is 65.5%, and the rest may be in-
fluenced by other variables not examined
in this study (Figure 1).

Table 3
Min, Max, Mean, Std Deviation

Variables N Min Max Mean Std dev
Machiavellian (X1) 65 1 3 1.9019 0.8858
Ethical perception 65 1 5 4.3282 0.8593
Social reponsibility 65 1 5 2.1815 1.,1453
Risk preference 65 3 B 3.8308 0.6018
Professionalism 65 1 5 3.7580 1.1678

Source: Prepared by author 2023.
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Table 4
Convergent Validity and Reliability
Variables ‘ Items ‘ Loadings ‘ Cronbach’s o ‘ CR AVE
Ethical decision-making =~ EDM1 0.878 0.934 1.012 0.794
EDM2 0.910
EDM2 0.950
EDM4 0.800
EDM5 0.911
Machiavellian Traits MT1 0.947 0.976 0.979 0.855
MT2 0.862
MT3 0.922
MT4 0.883
MT5 0.933
MTé6 0.931
MT7 0.947
MT8 0.967
Ethical perception and ES1 0.757 0.941 0.945 0.608
social responsibility ES2 0.835
ES3 0.831
ES4 0.775
ES5 0.776
ES6 0.874
ES7 0.753
ES8 0.739
ES9 0.753
ES10 0.771
ES11 0.729
ES12 0.754
Risk preference RP1 0.778 0.858 0.868 0.639
RP2 0.725
RP3 0.758
RP4 0.864
RP5 0.861
Professionalism P1 0.894 0.974 1.012 0.793
P2 0.855
P3 0.930
P4 0.933
P5 0.933
P6 0.881
pP7 0.905
P8 0.841
P9 0.879
P10 0.816
P11 0.922

Source: Prepared by the author 2023.
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4.4. Hypotheses Test Result

The results in Table 7 and Figure 1
revealed that the Beta coefficient value
of the Machiavellian trait is -0.410 and
shows a negative direction with a p-value
level of 0.000, which is < 0.05), so the hy-
pothesis is accepted. Based on the test re-
sults, it can be said that the first hypothe-
sis can be accepted.

The results of testing the second hypoth-
esis indicate that there is a positive direc-
tional influence between ethical perceptions

and social responsibility on tax consultants’
ethical decision-making. This is indicated by
a significant p-value of 0.000 which means
it is smaller than 0.005 (0.000 < 0.05) with
a coefficient value of 0.435. Thus, the second
hypothesis is accepted.

Hypothesis 3 aims to examine the ef-
fect of risk preference on tax consultants’
ethical decision-making. The results of
testing the third hypothesis have a beta
coefficient of -0.283, and a p-value of 0.005
(0.005 < 0.05), so hypothesis 3 is accepted.

Tabel 5
Fornell-Larcker
‘ Y ‘ X2 ‘ X3 ‘ z ‘ XI
Ethical decision-making 0.891
Ethical perception and social responsibility 0.429 0.780
Risk preference -0.584  -0.285 0.799
Professionalism 0.254 0.159 -0.228 0.891
Machiavellian traits -0.517  -0.149 0.389 0.145 0.924
Source: Prepared by author 2023.
Table 6
Inner Model - R-Square (R?

Structure Model R Square R Square Adjusted
Ethical decision-making 0.655 0.613
X2.10 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8

R
X211 \ D862, 0022 0883 0.933 0931 (9477 o067
X212 0729
Persepsi Etika &
X2.1 Tanggung Jawab Sosial Sifat Machiavellian Pengambilan Y.1
X2.2 <0835 Keputusan Etis 0878  y o
0.43 0.91077
X2.3 0950 Y3
0.800_,
X2.4 o7%, Preferensi = 0911 Y4
X3.2 Resiko ’

X2.5 0874 Y.5

816

0. 19227 0,894 0,855 (0.930 0.93;
X2.9 //'/ o

Z10 Z11 7 z2 Z3

Profesionalisme

Z4 z5 Z6 z7 Z8 Z9

Figure 1. Path coefficient
Source: Prepared by the author 2023
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Table 7
Path Coefficients (Mean, STDEV, T-Values)
T statistick P
B bifeern | (EANCIEY) (]O/STDEV |) | values
Machiavellian Traits — Ethical decision- 0410 -0391  0.094 4383 0.000
making
Ethical perception and social
responsibility — Ethical decision- making e 2 O Eiee LT
Risk? preference — Ethical decision- 0283 -0278 0102 2780 0.005
making s
Proffessione}li'sm X Maghiavellian traits — 0285  0.266 0108 2 640 0.008
Ethical decision- making
Professionalism x Ethical perception and
social responsibility — Ethical decision- 0.253  0.243 0.099 2.553 0.011
making
Professionalism x Risk preference — 0277 0237 0,104 2674 0.008

Ethical decision- making

Source: Prepared by the author 2023.

The results of the fourth hypothesis
test have a positive coefficient value of
0.285 and are signed with a p-value level
of 0.008 (0.008 < 0.05). These results can
be interpreted to mean that there is an
interaction between Professionalism and
Machiavellian traits in the ethical deci-
sion-making of tax consultants.

The results of testing the fifth hy-
pothesis have a positive coefficient value
of 0.253 and are signed with a p-value
level of 0.011 (0.011 < 0.05), and H5 is
supported. With these data, it can be
concluded that there is an interaction of
professionalism and perceptions of ethics
and social responsibility toward the ethi-
cal decision-making of tax consultants.
The more professional a tax consultant is,
and the better his perception of the ethics
and social responsibilities he has to carry
out, the more ethically guided he will be
when making decisions [34; 35].

Hypothesis 6 aims to examine the
moderating role of professionalism in the
influence of risk preferences on the ethical
decision-making of tax consultants. The
positive beta coefficient value (0.277), and
the p-value of 0.008 (0.008 < 0.05) indicate
that there is an interaction between pro-
fessionalism and risk preference for ethi-
cal decision-making by tax consultants.
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5. Discussion

5.1. The Effect of Machiavellian
on Ethical Decission Making

The first hypothesis stated that Machia-
vellian trais affect ethical decission making,
the test resul accept the first hypotheses.
This study tests the effect of Machiavellian
traits using indicators of affective, ego, ma-
nipulative, and aggressive attitudes in tax
consultant ethical decision-making. The
finding of first hipothesis indicate that in
carrying out their duties, a tax consultant
with high Machiavellian traits tends to be
manipulative and makes aggressive deci-
sions that tend to be unethical. However,
a tax consultant with a low level of Ma-
chiavellian nature will tend to make ethical
decisions in every job by providing ethical
advice and recommendations to taxpayers
on the results of their tax reviews.

This result in line with [11; 13; 14]
who found that the higher a person’s Ma-
chiavellian trait, the more unethical the
tax consultant’s decision-making will be
Conversely, the less Machiavellian a tax
consultant is, the more he will consider
ethics when making decisions, among oth-
er things, he will provide good advice and
recommendations to taxpayers who be-
come consultant clients. High Machiavel-
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lian traits will tend to act independently
and are more likely to behave unethically.
This is because people with Machiavel-
lian traits will be more aggressive, and have
a tendency to influence and control others
by involving manipulation and unethical
actions to achieve personal goals [11].

5.2. The Effect of Ethical Perception
and Social Responsibility
on Ethical Decission Making

The findings of second hypothesis test
was accepted, which means, the ethical
perception and social responsibility of the
tax consultant will influence the ethical
decision-making that will be carried out.
The results of this test are in line with the
findings of [14; 18; 20].

These results are by the theory of cog-
nitive moral development where a person
in deciding will follow the rule of law and
society which consists of social, legal, and
religious systems intending to maintain the
welfare of society. Perceptions of high ethics
and social responsibility will make tax con-
sultants more ethical in making decisions
such as tax advice and recommendations.

he tax consultant profession that pro-
vides services to clients must be able to
convince clients that they provide services
that are accountable, with integrity, and
objective.

This finding is in line with [14; 18; 36]
who found that perceived ethical and so-
cial responsibility factors influence the
ethical decision-making process. This
shows that people who have perceptions
of the importance of ethics and social re-
sponsibility will always use ethics and
pay attention to the social environment in
making decisions so that decisions taken
will be more ethical.

5.3. The Effect of Risk Preference
on Ethical Decission Making

The measurement of risk preference
uses three indicators, namely: cost as a risk
of sanctions arising from the recommen-
dations given; the Reputation of the tax
consultant, and; the relationship between
the tax consultant and the client [29; 24].

The third hypothesis test results
which showed that risk preferences in

257

ethical decision-making through the three
indicators show a negative and significant
effect on ethical decision-making by tax
consultants indicating that risk preference
considerations will improve ethical deci-
sion-making [36; 37].

Tax consultants who do not like risk
will refuse to help clients to evade taxes
in a way that ignores ethics. For example,
refusing to agree with clients to engineer
tax reports, even with big rewards.

These findings indicate that tax con-
sultants who consider risk preferences
will make more ethical decisions, as a pre-
ventive action against the cost of risk of
sanctions in the future. Besides that, the
tax consultant will maintain a professional
reputation for relationships with clients, by
refusing to help clients carry out tax obli-
gations that are not in accordance with ap-
plicable regulations, even though they are
given adequate compensation.

This finding is in line with [36; 37] were
also found that risk preference has a ne-
gative and significant influence on ethical
decision-making by tax consultants. These
findings indicate that the decisions taken
will be more ethical if the job risk is smaller,
and vice versa for jobs that are more risky.

5.4. The Moderating Role
of Professionalism

Based on the fourth hipothesys test
result it can be concluded that the profes-
sionalism of the tax consultant moderates
the influence of Machiavellian traits on the
ethical decision-making of a tax consultant.
The more professional the tax consultant,
the more ethical the decisions he makes,
even though he has a Machiavellian nature.
This research is in line with the findings of
[34; 35], who also found that professional-
ism has a positive and significant influence
on auditor ethical decision-making. The
attitude of professionalism possessed by
a person will affect his performance so it
also influences decision-making based on
ethics in assignments. The more profes-
sional the tax consultant is, the more ethical
the decisions are taken by the tax consult-
ant in carrying out their duties.

In addition, a professional tax con-
sultant will carry out professional work as
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a form of dedication, always prioritizing
social interests, prioritizing independence
without any pressure from other parties
in making decisions, always adhering to
the rules and standards of the profession-
al code of ethics and maintaining good
name, reputation, and relationships. col-
leagues in the profession [8]. So that a tax
consultant who has these criteria will have
a low Machiavellian nature and make de-
cisions ethically.

The fifth hypothesis test result indi-
vated that he more professional a tax con-
sultant is, and the better his perception of
the ethics and social responsibilities he has
to carry out, the more ethically guided he
will be when making decisions [34; 35; 38].

The test result of sixth hypothesis in-
dicated that the high professionalism of
a tax consultant can weaken the negative
effect of risk preference on the ethical de-
cision-making of a tax consultant. Consid-
eration of the risk preferences of the tax
consultant when making decisions will
lead to ethical decisions, and the profes-
sionalism of the tax consultant will further
enhance the ethical considerations of the
tax consultant when making decisions.

This research is in line with [37] who
found that risk preference has a negative
and significant influence on ethical deci-
sion-making by tax consultants. However,
[36] show that risk preference has a nega-
tive and insignificant effect on ethical de-
cision-making by tax consultants.

6. Conclusion

The purpose of this research is to in-
vestigate whether Machiavellian nature,
ethical perceptions and social responsibi-
lity, and risk preference affect the ethical
decision making of tax consulting. This
study also wants to investigate the mode-
rating role of their professionalism. the
results of the study show that both Machi-
avellian, ethical perceptions and social re-
sponsibility, and risk preference influence
ethical decision making of tax consulting.
The results also found that the professio-
nalism of the tax consultant acts as a mo-
derating variable.

The results of this study have impli-
cations for the practice of developing the
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tax consultant profession, to improve the
ethics of tax consultants who are mem-
bers of their professional associations. Tax
consultant professional organizations can
facilitate and cultivate so that they always
act with professional ethics, especially in
aiding clients. Associations, where tax
consultants take shelter, must also act
firmly under the code of ethics they set,
to provide learning to cultivate ethics in
every decision-making.

Thus, the Machiavellian nature of
each tax consultant can be limited, al-
ways realizing that ethical considera-
tions and social responsibility, as well as
risk preferences in decision-making, are
things that greatly affect how ethical the
decisions made are. The professionalism
of the tax consultant is also an important
thing that can reduce the occurrence of
decision-making that ignores ethics.

Although this study makes a major
contribution to the development of a body
of knowledge, its findings have limi-
tations. First, the research sample only
consisted of tax consultants in one associ-
ation, whereas in Indonesia four tax con-
sultant associations are recognized by the
government.

In addition, data collection using
a questionnaire only comes from one
source, namely employees’ responses to
the variables in this study which show
a single source bias. Another limitation
is the low response rate because this re-
search took place at a time when tax con-
sultants were at their peak, chasing the
annual tax reporting deadline. Further re-
search is suggested to further expand the
research sample, and choose a time when
the tax consultant is not being rushed by
the annual tax reporting deadline.

In addition, the R-Square value of the
influence of Machiavellian traits, ethical
perceptions, risk preferences, and pro-
fessionalism on ethical decision-making
is 0.65, which indicates that the influence
of these variables on ethical decision-ma-
king is only 65%, and other variables
influence the rest. Therefore, future re-
searchers should consider other factors
that are likely to affect the level of ethical
decision-making by individuals.
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